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AAC&U Institute on High Impact Learning Practices (June 2012) 
 
AAC&U Institute on General Education and Assessment (June 2011) 
 
Faculty Institute on <0)$*+3.')#:+=$$.>#().$+?+3.')#:+@$(-"A-"$"4-08)A+#0+B..:0+/.-+=2A#'(/4:+
B"#'8)$*+#$5+@$*#*"5+C"#-$)$*+(December 2010) 
 
Scholarship of Engagement Faculty Learning Community on Service Learning – Marquette 
University (Summer/Fall 2010) 
 
Faculty Seminar in Catholic Higher Education - Marquette University (Spring 2005) 
 
Leavey Foundation Sponsored Ignatian Pilgrimage Participant (July 2004) 
 
Collegium’s Summer Institute on Faith and Intellectual Life Delegate (June 2004) 
 
Heartland-Delta IV: Companions in Mission Delegate (May 2004) 
 
 
HONORS 

Dean’s Recognition Award for Outstanding Service (2013) 
Marquette University John P. Raynor, S.J., Faculty Award for Teaching Excellence (2012) 
J. William and Mary Diederich Summer Fellowship (Summer 2009, Summer 2007) 
Manresa Research/Writing Award (2008) 
J. William and Mary Diederich Scholar Award (Fall 2008) 
Dean’s Recognition Award for Outstanding Faculty Adviser (2007) 
Way-Klingler Interdisciplinary Teaching Award (awarded in 2006; taught in 2007) 
Way-Klingler Young Scholar Award (2006) 
Dean’s Recognition Award for Teaching Excellence (2004) 
Bruce Kendall Award for Excellence in Teaching (2002) 
Phi Beta Kappa 

 
 
RESEARCH INTERESTS 
Corporate Communication  
Organizational Mission & Identity 
Organizational Advocacy
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Berg, K.T., & Feldner, S.B. (2017
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Bonewits, S., & Soley, L. (2004). Research and the bottom line in today’s university.  &2"-)'#$+

&'#5"2)'% 81 – 92. 
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Berg, K. T., & Feldner, S. B. (2020) Political public relations and lobbying: It’s about shaping  

public discourse. In Jesper Strömbäck & Spiro Kiousis (Eds.), ,.:)()'#:+A4D:)'+-":#().$0V+
'.$'"A(0%+A-)$')A:"0%+#AA:)'#().$0+Knd+"5)().$ (pp. 270-286). New York: Routledge. 

 
Feldner, S.B., & Fyke, J. (2018). Organizational Communication. =$("-$#().$#:+@$';':.A"5)#+./++

3(-#("*)'+1.224$)'#().$.  Chichester:  Wiley 
 
Feldner, S.B. (2017). Rhetorical Approaches to Organizational Communication. @$';':.A"5)#+./++

_-*#$)`#().$#:+1.224$)'#().$: Chichester: Wiley. +
 
Feldner, S. B., & D’Urso, S. C. (2010). Threads of intersection and distinction: Joining  

an ongoing conversation within organizational communication research. 1.224$)'#().$+
7"0"#-'8+B-"$50%+Ka (1), 4 - 28. 

+
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Feldner, S.B., & Berg. K.T. (2017). CEOs and Authoring the Organization Through Social  

Media: A case study in CEO transitions and Twitter. In S. C. Duhé (Ed.), b"G+2"5)#+#$5+
A4D:)'+-":#().$0+Jrd+"5)().$+(pp. 86 – 94). New York:  Peter Lang Publishing. 
 

Procopio, C., Tate, H. Sheeler, K.H., Hoffman-Longtin, K., Feldner, S.B., & Anderson, K., (2017).   
Horror stories from the hallowed halls of academia:  How six women lived to tell the tale. In 
E. Wright & T.C. Calhoun (Eds.).  H8#(+(.+@cA"'(+#$5+P.G+(.+7"0A.$5V+!)0(-"00+#$5+
34''"00+)$+&'#5"2)#+(pp. 153-170). Washington, D.C., Rowman & Littlefield Press. 

 
Meisenbach, R. J., & Feldner, S. B. (2012). Toyota, oh what a feeling? Or oh what a mess: Ethics  

at the intersection of industry, government, and publics. In S. K. May (Ed.), 1#0"+0(45)"0+)$+
.-*#$)`#().$0V+@(8)'#:+A"-0A"'()>"0+#$5+A-#'()'"0+Knd+"5)().$+(pp. 111-124). Thousand Oaks, 
CA: Sage. 
 

Berg, K. T. & Feldner, S. (2012). The World is a….Network: Social Media and Cause Networks in 
the Girl Effect Movement. In S. Duhe (Ed.), b"G+I"5)#+#$5+,4D:)'+7":#().$0+Knd+"5)().$ 
(pp. 169 – 177)L New York: Peter Lang. 

 
Kirby, E., Feldner, S, Leighter, J., McBride, M.C., Tye-Williams, S., Murphey, B.O., & Turner, 

L.H. (2009). 
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Feldner, S. L., & Meisenbach, R. J. (2007). Saving Disney: Activating publics through the Internet. 

In S. C. Duhé (Ed.), b"G+2"5)#+#$5+A4D:)'+-":#().$0 (pp. 189-
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Engaged Pedagogy. Roundtable participant at the National Communication Association 
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Feldner, S.B. (2005, November). Negotiating the tenure track: Strategies that acknowledge gender, 
institutional affiliation, and family circumstance. Roundtable presentation presented at the 
National Communication Association Annual Meeting, Boston, MA. 

 
Feldner, S.B. (2005, November). Creating a healthy curriculum:  The vertical and horizontal 
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Bonewits, S. (2002, November). What happens when you find it in your own  

backyard?: A story of sexual harassment in the Academy. Position paper presented at the 
National Communication Association Annual Meeting, New Orleans, LA. 

 
Bonewits, S., Galarneault, S., & Longtin, K. (2002, October). It’s the Talk of the Nation and what’s 

on Oprah: Analyzing popular press constructions of third wave feminism.  Paper presented 
at the Organization for the Study of Communication, Language, and Gender Annual 
Meeting, Minneapolis, MN.   

 
Bonewits, S. (2001, November). Position paper for roundtable discussion.  The importance of 

female support systems in the academy.  Paper presented at the National Communication 
Association Annual Meeting, Atlanta, GA." 
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Fyke, J. P., & Feldner, S. B., (2012, November). Creating a social entrepreneurial self: An  

exploration in social entrepreneurs’ identity construction," Research in progress presentation 
presented at the National Communication Association Annual Meeting, New Orleans, LA. 

 
Feldner, S.B. & Berg, K. (2010, July) Communicating our Catholic identity.  Plenary session  

presented at the Vatican Conference on Communication, Milwaukee, WI. 
 
Feldner, S.B. & D’Urso, S. (2008, July). Negotiating organizational identity in a faith-based  

university. Paper presented at the Association of Jesuit Colleges and Universities 
Communication Conference, Milwaukee, WI. 

 
Feldner, SB. (2008, May). Considering the role of service-learning in the age of the  

millennial. Workshop presented at the Marquette Service Learning Faculty Symposium and 
Showcase, Milwaukee, WI. 

 
Bonewits, S. (2003, October). Discussant/respondent.  Gloria Steinem, The Spice Girls  

and Me: Exploring Third Wave Identity and Community Across the Discipline.  Roundtable 
presentation presented at the Organization for the Study of Communication, Language, and 
Gender Annual Meeting, Cincinnati, OH. 

 
Bonewits, S. (2001, September).  Negotiating corporate colonization:  Communication and student 

identity in a service-learning classroom.  Paper presented at the Annual Organizational 
Communication Mini-Conference, Champaign-Urbana, IL." 

 
GRANTS 
NEH Connections Planning Grant ($29,000) – Marquette Core Curriculum – Spring 2018 
 
Dual Degree in Corporate Communication with interring 2018
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College & Department Service 
Develop & Coordinate proposal for a joint Master of Arts Degree in Corporate 
Communication with Marquette College of Business, Summer/Fall 2015 
 
Co-founder & Co-coordinator Diederich College Corporate Communication Summit 
Conference, 2012 – 2018 
 
Co-author & Co-facilitator for Program review for Diederich College, Spring 2015. 
 
President – Diederich College of Communication Faculty Congress, Fall 2013 – Spring 
2014; Fall 2012 
 
Prepared Corporate Communication Major Annual Assessment Report, 2015, 2014, 2013, 
2012, 2011, 2010 
 
Prepared Department of Communication Studies Annual Assessment Report, 2014, 2012, 
2009, 2008 
 
Diederich Scholarship Interviews, Spring 2010, Spring 2009, Spring 2007, Spring 2006 
 
Primary author of rationale, course descriptions and advising materials for the Corporate 
Communication Major proposal, Fall 2006 
 
Participant, College of Communication Strategic Planning, Fall 2003, Spring 2003 

 
University Committee Assignments 
 Committee on Research, Fall 2014 – Fall 2018 
 Core of Common Studies Review Committee, Fall 2010 – Fall 2018 

University Board of Undergraduate Studies, Fall 2012, Spring 2010 – Spring 2011 
Faculty Activity Reports Advisory Group, Fall 2011 – Spring 2013 
Faculty Planning Committee – Mission Week – Fall 2012 – Spring 2013  
Mission Subcommittee – Higher Learning Commission Self-Study, Fall 2011 – Spring 2012 
Service-Learning Advisory Board Member, Fall 2009 – Spring 2014 

 
University Presentations & Workshops 

Presenter The Flipped Classroom E-learning workshop, April 2015 & September 2014 
 
Facilitator training for Group Discussion Leaders for Student Orientation, Fall 2012, Fall 
2011 
 
Considering Communication Needs of Corporations: A Discussion of Corporate 
Communication. Facilitator and Coordinator of panel discussion for University 
Advancement, July 2010. 
 
How Am I Doing Now? How About Now? Strategies for Thinking About Effective 
Feedback, Training Presentation for the Office of Residence Life, January 2010. 
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Getting them Talking and Keeping Them Active in Communication Classes, Presentation on 
Active Learning for the Center on Teaching & Learning, January 2007. 
 
Leading an Interactive and Hands-On Class, Presentation for the Graduate Teaching 
Assistants in the Philosophy Department, September 2006. 
 
Did the Pope Really Say That? How Official Church Documents Can Inform and  
Transform Our Teaching and Research, Presentation at the Mission Week Faculty 
Commons, February 2006 
 
Living Our Mission: An Ethnographic Study of University-Mission Building, Presentation at 
the Mission Week Faculty Commons, February 2005  

 
Women and Negotiation, Presentation at the Office of Student Development’s Annual 
Women’s Leadership Conference, April 2004 

 
 
University Service 





Feldner 15 

 
Strategic Communication in Organizations: Bridging Internal and External Stakeholders 
(2010, Nov). Panel sponsored by the Organizational Communication Division at the 
National Communication Association Annual Convention, San Francisco, CA. 
 
Public health challenges: organizational issue management and civic engagement. (2010, 





Feldner 17 

 
CMST 6200/CMST 262 – Graduate Seminar in Organizational Communication 

 
CMST 196 – Seminar in Communication: Communication and the Quality of Worklife 
 
COMM 2500 – Research Methods in Communication 
 
CCOM 4700 – Corporate Advocacy 

 
CMST 4600 – Communication Consulting 
 
CMST 3200/132 – Organizational Communication 

 
CMST 4220/135 – Communication Approaches to Training and Development 
 
CMST 4997 – Communication and Contemporary Issues 
 
CMST 2600 –Foundations in Communication Studies 

 
CMST 1000/CMST 010 – Introduction to Communication 
 
CMST 078 – Communication Approaches to Interviewing 
 
CMST 136 – Managerial Communication 
 


