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Ph.D. (Business Administration) University of Oklahoma  1985 

     Norman, Oklahoma 

M.B.A. (Marketing)   Western Illinois University  1977 

     Macomb, Illinois 

 

Work Experience 
 

Position    Universities    Date 
 

Professor of Marketing  Marquette University   Current 
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Research Emphasis 
 

Strategic Marketing, Globalization and Emerging Economies, E-commerce, and 

Consumer Psychology 

 

Teaching Emphasis 
 

International Marketing, Global Strategic Marketing, and Globalization and Business 

Strategy 

 

Courses Taught 
 

Undergraduate     Graduate 

 

International Marketing    Global Marketing Management 

Principles of Marketing    Globalization & Business Strategy 

Marketing Management    International Business Research  

Consumer Behavior     Global Strategic Marketing 

 

Publications 
 

Refereed Journal Articles 
 

Akhter, Syed H. and Barney G. Pacheco (2016), Location and pull of proximate markets: 

Internationalization decisions of firms in a small economyò, Journal for 

International Business and Entrepreneurship Development, (Accepted April 20, 

2016).  

 

Slongo, Luiz, Carlos Sergio Saldanha, and Syed H. Akhter (2015), Low income 

consumers in Brazil: Nuances of a market that can no longer be ignored, 

International Journal of Management Sciences, 4, 10, pp. 484-504. 

 

Akhter, Syed H. (2014), ñImpact of Internet usage comfort and Internet technical comfort 

on online shopping and online banking,ò Journal of International Consumer 

Marketing. 27, pp. 207-219. 

 

Akhter, Syed H. (2014), ñPrivacy concern and online transactions: The impact of Internet 

self-efficacy and Internet involvement,ò Journal of Consumer Marketing, 31/2, 

pp. 118-125. 

 

Akhter, Syed H. and Marcilio Machado (2014), ñInternationalization dilemma for 

Brazilian firms: China vs. the greater Mercosur region,ò European Business 

Review, 26, 6, 514-530. 
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Akhter, Syed H. (2010), ñService Attributes Satisfaction and Actual Repurchase 

Behavior:  The Mediating Influence of Overall Satisfaction and Purchase 

Intention,ò JCSD&CB, Chicago, June 19th (presentation). 

Fernando Robles, Syed H. Akhter, Clarke, Ruth, and Marcilio Machado (2010), ñ
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Chaturvedi, Globalization of Business and Markets, Management Development 

Institute, December 22, 2001, Gurgaon, Delhi. 

 

Durvasula, Srinivas, Syed H. Akhter, and Gary Bamossy (2000), ñA Cross-National 

Comparison of the Determinants of Purchase Intentions in Interactive Marketing,ò 

Delivering Service Quality:  Managerial Challenges for the 21st Century,ò IIM 

Conference, December 28, 1999, Ahmedabad, India. 

 

Lenard, Mary Jane, Pervaiz Alam, and Syed H. Akhter (2000), ñThe Development and 

Analysis of a Hybrid System to Predict Investor Behavior, American Accounting 

Association (presentation). 

 

Akhter, Syed H. and DaeSoo Kim (1998), ñSouth Korean Perception of America and 

Japan:  Influence on Trade and Behavior,ò Pan-Pacific Conference XV, June 1-3, 

Seoul, Korea (proceedings and presentations). 

 

Kim DaeSoo, Jamshid Hosseini, and Syed H. Akhter (1998), ñA Contingency Framework 

of Assessing a Firmôs Performance Effectiveness,ò Pan-Pacific Conference XV, 

June 1-3, Seoul, Korea (proceedings). 

Srinivas Durvasula and Syed H. Akhter (1996), ñA Comparison of Direct Marketing 

Experiences in Three Economically Developed Countries,ò International 

Management Development Association, New Orleans, Louisiana, November 6-8, 

(abstract). 

Akhter, Syed H. and Zafar Ahmed (1995), ñInternationalizing Business Curriculum:  

Considerations and Applications,ò In Internationalizing Business Curriculum, 

Eds. Zafar U. Ahmed, et al., Institute for International Business, Minot State 

University, March 1-3, pp. 394-408 (proceedings). 

Durvasula, Srinivas, J. Craig Andrews and Syed H. Akhter (1992), ñThe Use of Framing 
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Akhter, Syed H. and Marie A. Hughes (1990), ñDeterminants of Foreign Direct 

Investment:  Public Policy Implications for Countries Receiving Marginal Foreign 

Investment,ò Marketing in the 1990s:  The Impact of Technology, (eds.) William 

Bearden et al., American Marketing Association, Educators Conference, 

Washington, D.C. August 4-7, p. 378 (abstract and presentation). 

Hughes, Marie A. and (Syed) H Akhter (1987), ñStrategic Decisions Regarding Entry 

Into Foreign Markets:  A Measurement Perspective,ò Development and Marketing 

of New Products/Strategic Marketing, in 14th International Research Seminar in 

Marketing, Institut Dô Administration Des Entreprises, France. June 10-12, pp. 

165-186 (proceedings). 

Akhter, (Syed) H (1983), ñEvaluative Domain and the Influence of Environmental Cues 

on the Evaluation of a Product,ò Doctoral Symposium, University of Houston, 

Houston, Texas (presentation). 

 

Books 
 

Akhter, Syed H. Strategic Marketing Management3e, Textbook Media, 2015. (Accepted 

March 12, 2014). 

 

Akhter, Syed H. Strategic Marketing 2e, Textbook Media, 2011. 

 

Akhter, Syed H. Strategic Marketing, Atomic Dog Inc., 2006. 

 

Akhter, Syed H. Global Marketing:  Concepts, Strategies, and Practices, ITP 

Southwestern Publishing Co., 1994. 

 

Book Reviews 
 

Akhter, Syed H. (1994), Book Review, Multinational Corporations and the Impact of 

Public Advocacy on Corporate Strategy:  Nestle and the Infant Formula 

Controversy, by S. Prakash Sethi, in Journal of International Business Studies, 

Volume 25, pp. 658-660. 

 

Akhter, (Syed) H (1987), Book Review, Service-Led Growth:  The Role of the Service 

Sector in World Development, by Dorothy Riddle, in Journal of Marketing, 5 

(April), pp. 135-137. 

 

Trade Publications 
 

Durvasula, Srinivas, Syed H. Akhter, and Gary J. Bamossy (1996), ñA Comparison of 

Consumersô Attitudes toward Direct Marketing and Purchase Intentions in 

Developed Countries,ò Trace Discussion Paper, TI 96-036, Timbergen Institute, 

Amsterdam-Rotterdam, The Netherlands. 
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Chair:  7th Annual Great Lakes Conference on Exports:  A World of Opportunity, Insure 

Your Success, Green Bay, Wisconsin, September 9, 1988. 

Speech 

Brazil, Chile, and ColumbiaðOpportunities for Growth in Latin America, Wisconsin 

Economic Development Center, Madison, April 10, 2012. 

Brazil and Latin AmericaðNew Markets for Expansion, World Trade Center, 

Milwaukee, April 25, 2012. 

Globalization, Market Intelligence and Export Growth, Instituto Innovare, Vitoria, Brazil, 

October 26, 2005. 

Managing Long-term Global Competitive Advantage, Exchange Club of Milwaukee, 

Wisconsin Club, August 22, 1995. 

Creating a Global Competitive Advantage, Institute of International Business, Minot 

State University, Minot, North Dakota, May 5, 1995. 

The European Community and Global Business Opportunities, Annual Great Lakes 

Conference on Exports, Green Bay, Wisconsin, September 11, 1992. 

Awards and Honors 

Received Fulbright Scholarship Grant, Council for International Exchange of Scholars 

(2006). 

Received the Excellence in Executive Education Award in the EMBA program (1997). 

Received the Excellence in Executive Education Award in the EMBA program (1998). 

Recognized by Marquette University for outstanding scholarly achievement, 1994. 

United Nations Development Program (TOKTEN) Consultant, December 20, 1991, 

through January 10, 1992. 

Recognized by Marquette University for outstanding scholarly achievement, 1989. 

American Marketing Association, Doctoral Consortium Fellow, University of Michigan, 

Ann Arbor, 1983.  

Internal Research Funding (University) 

MU Challenge Grant 1995, Tactical Choices:  Domestic Bargaining and U.S. Foreign 

Economic Policy, co-authors:  Joseph Daniels (Economics), Richard Friman 

(Political Science), Kathy Rehbein (Management), $12,000. 
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Center of International Studies 1995, with Joseph Daniels (Economics), Richard Friman 
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Member, Dean Search Committeeð2007-2008 

Member, Undergraduate Teaching Award Committee- 1998-1999 

Chair, Graduate Committee-1995-1996 

Research Grants Committee--1993-1994 

Faculty Advisor, AISEC--1992 

 

Departmental: 
 

Faculty Advisor, American Marketing Association- 1985-1987 

Faculty Advisor, American Marketing Association- 1997- 2001 

 

Professional Service 
 

Journal Editorship 
 

Guest Editor, Special Issue on International Interactive Marketing, Journal of Interactive 

Marketing, 1998. 

 

Guest Editor, Special Issue on International Direct Marketing, Journal of Direct 

Marketing, Vol. 10, No. 1, Winter 1996. 

 

Guest Editor, Special Issue on International Direct Marketing, Journal of Direct 

Marketing, Vol. 8, No. 1, Winter 1994. 

 

Professional Involvement 
 

Editorial Review Board:   

Journal of Interactive Marketing (1995-2002) 

Journal of Product & Brand Management 

Marketing and Branding Research (2016--) 

 

Ad hoc Reviewer: 

Journal of Marketing 

Journal of International Business Studies 

International Business Review 

Journal of International Marketing 

Journal of Asia-Pacific Business 

Journal of Retailing & Consumer Services 

European Journal of Marketing 

 


