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EDUCATION 

 

Doctor of Philosophy, Marketing, University of Nebraska–Lincoln, August 2014 

 

Master of Business Administration, Creighton University, May 2006 

 

Bachelor of Science in Business Administration, Management Information Systems, Creighton 

University, August 2004 

 

 

 

ACADEMIC EXPERIENCE 

 

Associate Professor of Marketing, Marquette University, 2024-Present 

 

Assistant Professor of Marketing, Marquette University, 2014-2024 

 

Marketing Instructor / Graduate Assistant, University of Nebraska–Lincoln, 2010-2014 

 

 

 

RESEARCH 

 

RESEARCH INTERESTS 

 

Marketing Strategy (Firm Performance, Franchising Relationships, Sales-Marketing Interface, 

Omnichannel Integration) 

 

 

JOURNAL PUBLICATIONS 

 

Joseph M. Matthes, Xiaolei Wang, Jiandong Luc
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Brian I. Spaid and Joseph M. Matthes (2021), “Consumer Collecting Identity and Behaviors: 

Motives and Impact on Life Satisfaction,” Journal of Consumer Marketing, 38 (5), 552-564. 

 

Jeff S. Johnson, Joseph M. Matthes, and Scott Friend (2019), “Interfacing and Customer-Facing: 

Sales and Marketing Selling Centers,” Industrial Marketing Management, 77, 41-56. 

 

Joseph M. Matthes and A. Dwayne Ball (2019), “Discriminant Validity Assessment in Marketing 

Research,” International Journal of Market Research, 61 (2), 210-222. 

 

Jeff S. Johnson and Joseph M. Matthes (2018), “Sales-to-Marketing Job Transitions,” Journal of 

Marketing, 82 (4), 32-48. 

 

 

CONFERENCE PROCEEDINGS 

 

Brian I. Spaid and Joseph M. Matthes (2021), “Real Stores Have Curves: How Organic Shapes 

Attract and Influence Shoppers,” Society for Marketing Advances Annual Conference, Orlando, FL 

*** 

 

Joseph M. Matthes, Brian I. Spaid, Mark A. Barratt, and Terence T. Ow (2019), "Omnichannel 

Retailer Strategy and Operationalization," Society for Marketing Advances Annual Conference, 

New Orleans, LA * 

 

Brian I. Spaid and Joseph M. Matthes (2018), “Drivers and Outcomes of Consumer Collecting 

Behavior,” Society for Marketing Advances Annual Conference, West Palm Beach, FL 

 

Brian I. Spaid and Joseph M. Matthes (2018), “Exploring Fixture Shape in a Retail Setting,” 

American Marketing Association Summer Academic Conference, Boston, MA *  ** 

 

Amit Saini and Joseph M. Matthes (2017), “Agree to Disagree: Role of Values Alignment in 

Franchising Relationships,” Great Lakes NASMEI Marketing Conference, Manamai, India 

 

Johnson, Jeff S. and Joseph M. Matthes (2017), “Sales-to-Marketing Job Transitions,” Global Sales 

Science Institute Conference, Mauritius, East Africa 

 

Joseph M. Matthes 
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Miles Summer Research Grant to support researching omnichannel retailer strategy and 

operationalization. Awarded by Marquette University, College of Business Administration (2019). 

 

COBA Mini-Grant for LinkedIn’s Business Plus premium service for recruitment of research 

participants. Awarded by Marquette University, College of Business Administration (2019). 

 

COBA Mini-Grant for collecting experimental data on the effects of curvilinear shape in retail. 

Awarded by Marquette University, College of Business Administration (2018). 

 

COBA Mini-
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Graduate Level 

MARK 6995 – Independent Study: Marketing Strategy (in-person) 

MARK 6931 – Topics in Marketing: Retail and Channel Strategy* (online) 

MARK 6931 – Topics in Marketing: Marketing Channel Strategy** (online) 

MBA 6080 – Business Essentials: Marketing Management (online) 

MBA 6030 – Business Essentials: Marketing Component (in-person, hybrid, and online)
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Undergraduate Online Business Degree – Teaching and Implementation Subcommittee Chair, 2021 

 

Dean’s Strategic Planning Taskforce Member, 2018-2019 

 

National Retail Federation’s Academic Symposium – COBA Representative, 2015 and 2016 

 

Marketing Department Program Assessment Leader, 2014-2016 

 

COBA Honors Convocation Presenter, 2015 

 

COBA Parent Preview Lunch Program Host, 2015 

 

COBA Coach, National Collegiate Sales Competition, 2013 

 

President, University of Nebraska–Lincoln Marketing Doctoral Association, 2012-2013 

 

Advisor, University of Nebraska–Lincoln Pi Sigma Epsilon Professional Sales Fraternity, 2011-

2013 

 

Vice President of Networking, University of Nebraska–Lincoln Marketing Doctoral Association, 

2010-2011 

 

 

ADVISORY ROLES 

 

Affiliated Faculty Member, Northwestern Mutual Data Science Institute (NMDSI), 2023-Present 

 

NMDSI Community and Partnership Subcommittee Member, 2023-Present 

 

Partner in Publishing, 2022-Present 

 

Wiley Advisory Panel, 2020-Present 

 

Saint Dominic School Advisory Commission (elected), 2021-2024 

 

Marquette University Faculty Externship Program – Kohler, 2022 

 

Cengage Research Board – Marketing, 2022 

 

Marketing Committee Chair, Saint Dominic School Advisory Commission, 2021-2022 

 

 

JOURNAL REVIEWER 

 

Journal of Business Research, 2023-Present 
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Journal of Personal Selling and Sales Management, 2022-Present 

 

Journal of Small Business Management, 2012-2022 

 

Journal for Advancement of Marketing Education, 2018 

 

Journal of Marketing Channels, 2015-2016 

 

Journal of Consumer Behavior, 2012 

 

 

CONFERENCE REVIEWER 

 

Marketing Management Association Conference, 2017, Marketing Education Track 

 

Global Sales Science Institute Conference, 2017 

 

American Marketing Association Winter Educators’ Conference, 2014-2016, Marketing Strategy 

Track 

 

American Marketing Association Summer Educators’ Conference, 2015, Marketing Strategy Track 

 

International Conference on Information Systems, 2011, Human-Computer Interaction Track 

 

Pacific-Asia Conference on Information Systems, 2011, Human-Computer Interaction Track 

 

 

SERVICE ACKNOWLEDGEMENTS 

 

Marquette Innovators Celebration Honoree, 2023, Office of University Relations, Marquette 

University 

 

Baker Award for Excellence in Service by a Graduate Student, 2013-2014, Marketing Department, 

University of Nebraska–Lincoln 

 

 

 

ADDITIONAL WORK EXPERIENCE 

 

Project Manager – Market Research and Analysis (Strategic Planning Team), Union Pacific 

Railroad – Omaha, NE, 2007-2009 




